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Seeking common ground: media coverage of migration 
 
The workshop was chaired by Ewelina Jelenkowska-Lucà, Head of Press at the European 
Commission Representation in Italy, who began by explaining that migration was a very 
emotional topic, very much about people (as opposed to facts). She said that communication 
was about telling stories and communicators (observers) were always going to be faced with 
propaganda. She advised the audience to prepare their stories, and to tell them in a way that 
could not be confused with propaganda and that avoided it. The media was sometimes more 
interested in drama than in scope. Communicators had to understand what the messages 
were at the outset. Then, the key multipliers and the audience had to be identified. Once the 
environment had been established, your environment, staying vigilant and being ready to 
seize opportunities were key. She also mentioned the importance of "teaming-up". 

Clara Ubeda Saelices, European Programmes director for the Altius Francisco de Vitoria 
Foundation – Europe Direct Information Centre, made an informative presentation on the 
programme "Bring Europe closer to immigration people in Madrid". The program aims to 
establish a gradual intercultural space with immigrants and raise awareness among the 
population. Some of the activities included in the program were workshops about 
employment, mobility, access to documents, cooking and language courses. They also 
cooperate on a project aimed at explaining the challenges of EU immigration. 

Ewa Moncure showed some pictures of rescue operations by FRONTEX, stressing that a 
picture was worth a thousand words. FRONTEX had been on the frontline, she claimed, for 
the last two years, while highlighting that their first priority was to save people's lives. 
According to Ms Moncure, availability had a vital role to play in communication: being there, 
listening to questions and replying to people even if you are not the source. She maintained 
that a media story was a human story and the media looked for a human story behind it. 
FRONTEX had shared its experience by giving journalists access to their operations, allowing 
them on board vessels so that they could make documentaries or find more material for a 
human story. It was important for journalists to know the complexity of what was happening at 
sea. The discussion on migration was evolving every day and the messages needed to be 
adapted. 

Luca Attanasio, an Italian journalist, has worked on migration for around ten years. Migration 
was a very controversial and political topic which was diverging more and more from reality. 
Mr Attanasio mentioned topics such as the big misperceptions on data on migration (Italians 
think 30% of the Italian population are migrants, when in fact it is 7%).  According to him, 
communication was a science, where people should stick to reality and ensure accurate 
analysis. The stories were not always dramatic, but wonderful ones and migrants brought their 
own culture and passion. 


