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R.S.V.P: the power of local EU events 

The conference started with an introduction by the moderator, Ignacio Samper, head of the 
European Parliament Information Office in Madrid, Spain. Mr Samper explained the main 
topic: how local events can contribute to creating awareness of being part of a big project 
called the European Union. Today, EU citizens want to know where the EU's money is spent, 
but they should also be more involved in European values. 

Marianne Schrama, Dutch ERDF information and communication officer, and Mieke Cornet, 
communication officer for the ERDF Operational Programme (West-Netherlands) focused on 
the project Europa om de hoek Kijkdagen in the Netherlands, underlining how important it is to 
catch the media's attention and how useful social networks can be when communicating with 
a large audience. At the same time, it is very important to use the available budget intelligently 
since quality is more important than quantity. Their objective is to work together and to tell a 
story. In recent years they have focused on 85 projects and invited around 7 000 speakers: 
"We chose really good projects that we think are worth joining and that we want to promote to 
the public, to Europe". The important thing is to make people aware that there is an event so 
that they can learn more about it if they find it interesting. 

Maria Zafirova, head of the Central Information and Coordination office – Council of Ministers 
Administration in Bulgaria, agreed that social networks were important, giving the example of 
the campaign "Let's create Bulgaria together 2020". Bulgaria is divided into 27 districts, with a 
network of 28 information points for ESI funds. In the communication campaign launched on 
16 March 2015, Maria Zafirova focuses on two key words: future and together, as in 'together 
we create our future'. During the first month, they spent a lot of time getting close to people, to 
hear their ideas and collect topics. Experts asked people what had to change with the way EU 
funds were used in their home town. Then they figured out project ideas that could be 
implemented with EU funds over the next five years. The 'grand finale' of the campaign took 
place on the 9 May, with 3D graphic projects, films, models and pictures of the future. 

João Pedro Frutuoso, Manager of Europe Direct Information Centre of Porto in Portugal, 
agreed that using social networks and streaming was important, but thought that other tools 
should also be used. For instance, during Portugal's Employment Roadshow, video teasers 
and articles were used before the events and had a massive impact. Portugal's Employment 
Roadshow is a very particular initiative, aimed at matching jobseekers and available jobs 
across the EU. It includes a large number of events and close collaboration between the EC 
Representation in Lisbon and EDICs. The 2013-2015 campaign was the third edition, with a 
total of 47 sessions in 38 different cities and 5 500 participants. When the European 
Commission launched the proposal they created the image of the event through a website and 
also by producing all the posters. The media arouses interest because local events acquire a 
national perspective: "We are not talking about a single local event, but about a national 
initiative, as it attracts the media's interest". The approach chosen has been a practical one 
and the feedback seems to be very positive. A common and very simple website and a 
common register form were used for the different events, which were open to a maximum of 



 

 

75 people, in order to make them as interactive as possible.  
 

The workshop ended with the moderator asking a rhetorical question: We are all Europe's 
fans, but who really communicates about European values? Ignacio Samper referred to 
democracy, solidarity, human rights and gender equality because even if what European 
citizens are offered today is good, we should also discuss how to respect these principles in 
the future and how to do it together. Finally, all the speakers agreed that it is not right to talk 
about Member States as we should use the words "European Union" more often. 

 


