How to Start a Podcast,
andWhy you Should

@MICHAELBOSSETTA, LUND UNIVERSITY
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Outline of the Workshop

APresentation on podcasting
- Benefits, Formats, and Gear

A Live demonstration of the process
- Skype and in-person interviews

A Q&A (Remainder)
- Feel free to ask questions along the way!



A Short Introduction

s 0 c I A I_ AStarted in October 2016
M ED IA A Interview Format

-30mins T 1 hour

AReleased 2-4x per month
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GPODCAST A 150+ Countries

@SMandPPodcast
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|. The Podcast Medium

ASuper-flexible

- Theme
- Technology
- Timing

- Target Audience
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GymcCastic

@GymCastic

The number one gymnastics podcast in the world! Every
Wednesday: news, interviews, results, expert analysis and
of course, comedy.
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© Gymternet & gymcastic.com

1,310 Following 20.3K Followers



Theme
APodcasts can be about anything!

- Flexibility: -
Branding / PR?
- Content

Mobilization/
Conversions?

Networking?

- Strategic Purpose

Something else”




Technology

AFlexible cost
AHighly portable

AVideo/streaming
possibilities

-0:55 4HD £2 of)




Timing
ACustomizable schedule

- Helps align with resources
- Long-form or short-form?

AROdemando f or creator s, t oo

ARegular intervals?

AEpisodic content?



Target Audience

AFlexible:
-but should connect to theme and strategic purpose

ACan be more specific than #i

AWord-ofmout h is keyé

éand sharing I s tied to perc



ll. EXposure
ASocial Media

APodcast repositories (Apple, Spotify, YouTube)
AGoogle Search (SEO)

APoint of Discovery / Contact



Global Reach
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