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We are experiencing a dramatic video revolution. Facebook and Snapchat have both surpassed 8 billion 

daily video views and experts predict that 74% of all internet traffic in 2017 will come from video. This 

makes video one of the most vital digital communication tools, particularly on social platforms. You do not 

need a degree in film to make an excellent video these days. With the right technique, you can produce a 

great-looking video quickly and without expensive equipment. The aim of this EuroPCom mini-training 

session was to provide insight into professional mobile filming, but also to teach and explain how to create 

engaging video content using little more than a smartphone. 

Henk Harding opened the session and stressed that mobile filming is now crucial. He emphasised that 

pictures and films are the most important aspects of social media today and that soon 80% of internet 

traffic will be video. He added that television is dying and that social media is becoming more important for 

spreading information: everyone has to be on it. Furthermore, a visual message is shared 12 times more 

than a textual message. A mobile phone plays a big part in this, and thanks to advances in technology it is 

possible to make professional-looking films everywhere and anytime. Even when it comes to news, the first 

images we see are most likely to have been made using a smartphone, because people can be on standby 

24/7 and immediately share content online while ensuring that the images are good quality thanks to the 

democratisation of 4K and HD cameras. He then pointed out that before, in order to make a film, you 

needed a vast amount of equipment; now you can do it using just a phone. 

 

Mr Harding highlighted nevertheless that it is important to remember that there are rules to follow when 

producing videos for social media: such videos should not be longer than a minute. He added that with the 

right concept, even a one-minute film can be engaging.  

 

With the help of the audience, Mr Harding then named several benefits of mobile filming:  it is possible to 

edit and broadcast a video immediately; the people filmed often do not know that they are being filmed 

which makes the videos more natural; and the filming process has become quicker and cheaper. There are 

of course certain limitations to mobile filming that Mr Harding addressed as well: the first one being sound - 

you only have one chance to record the sound and it cannot be added later. The second limitation is light: 

mobile filming is heavily dependent on weather conditions. Another technical limitation would be a shaking 

hand, but this can be avoided by using a selfie stick or gimbal. Another limitation mentioned by the speaker 

was the zoom: he stressed that it is better to avoid zooming or to do it physically, by moving closer to the 

object filmed. Lastly, energy and battery power are a very serious limitation. Memory is an important issue 

too - e.g. a memory of 8G or 16G is not enough to make a video. 

 

Mr Harding then gave the audience some tips for filming. The first one was to film in airplane mode, which 

saves the battery. As an alternative, a good idea is to keep an external power source with you. It is also 

important to check the lens and to keep it clean. Mr Harding also asked the audience to opt to film in 

landscape format: people were made to watch films with their device in a horizontal position, but he 

admitted that times are changing and nowadays the videos produced for Snapchat and Instagram have to 

be vertical. He also advised people to film slowly and to first decide what to film and then shoot the video.  

 

Furthermore, he advised people to add some movement during first few seconds of the video and then also 

for a few seconds at the end of the video. The movement should be limited, and Mr Harding advised against 

shooting a whole panorama. He added that you do not need to move while shooting a film, but it is 

preferable to use different kinds of shots and angles. It is also better to take closer shots than in a 

traditionally produced film, because most people will watch this video on their smartphones. Working with 



 

  

light is another difficult issue: Mr Harding advised always filming towards the light and avoiding multiple 

types of light in one shot – it is always better to keep the same light. Lastly, you must be very careful when 

working with sound - the biggest problem is that you only have one chance to record the sound. 

Consequently, Mr Harding advised trying to remove noise and sounds from the background: if possible, take 

them out, if not, it might be good to show the cause of the noise so that it will be less annoying while 

watching the films. 

 

Mr Harding later emphasised the role of storytelling as the essence of film making. People decide during the 

first 7-8 seconds if they want to watch a certain video and in the last 10 seconds they decide if this was a 

good video, which means that those two moments are crucial. A film should also trigger emotions. After 

that, the speaker invited the audience to take part in an experiment: he asked them to make a 30-second 

video with one shot which could trigger some emotions. The workshop participants had 10 minutes to 

make their films. After that, these were discussed with the others, and speakers showed a few examples of 

videos of their own.  

 

Mr Harding then opened the floor for more general questions. Being asked about which video editing tools 

he recommended, he said that iMovie was the easiest editing tool. The second speaker, Robert van 

Tellingen, presented a video which he had recorded earlier the same day, during the workshop, and then 

quickly edited it using this tool. He also explained that it is very easy to add a voiceover to the film and 

explained some further features of iMovie.  

 

One of the participants noted that most of the tips were valid for filming in general, but also with big 

cameras. A follow-up question addressed the main features of filming using smartphones. Mr Harding 

explained that a big camera is steadier and that a smartphone is more flexible. There are some specific dos 

and don'ts on how to work with light and sound while filming using a smartphone, but the basics are the 

same for both. Mr van Tellingen added that the quality of smartphone sound is not great and that you 

should record from a short distance. This is one of the biggest differences and means that you have to be 

very close to the person being recorded, which might be uncomfortable for you both, because you might be 

inside someone's comfort zone. While answering a question on how to go beyond the limitations of a 

smartphone, Mr Harding advised learning and practicing the basics first. 

 

 


