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European Entrepreneurial Region

Tools for sustainable growth and entrepreneurship

Highest share of growth
entrepreneurs — 25% of
the total number

Strong entrepreneurial
structure

Strong political
achievement

Endorsement from
business community

Danish Entrepreneurial
municipality of the year — 4 out
of 5 times from 2007-2011

Wide promotion of innovation,
entrepreneurship and new
businesses in EER 2013
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Political vision

Health & welfare Tehnologies,
sustainable energy,
experience industry

First class principel and
structure support and
implement entrepr. activities

Entrepreneurship through
education

Public-Private Corporation

New business opportunities
EU Structural funds
EU 7" Framework Programme

Action plan

Implementing the SBA

Creation of an
entrepreneurial culture

Creation regional
integration and
cooperation

Environmental
sustainability

Capital

Procurement

Global marketing

Education

Entrepreneurial consultancy

Entrepreneurial schools,
universities

Cluster policy
Cross border collaboration

Activities

Business Innovation

IPR & Capital

Global marketing

Global market potential
Value Proposition
High innovation content

First class entrepreneurship
teaching

Strong business model and
profitability

Growth entrepreneurs
Teamwork experience
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1 Representing the regional council, business camtsyumunicipalities and educational institutioirstotal 13 people.

2 According to a report developed by Copenhagem&muics ApS og Inside Consulting

3 http://www.erhvervsbladet.dk/ivaerksaetteri/preéns-ivaerksaettere-er-de-staerkeste

4 Defined as a company with min. 5 employees atutiraover growth rate of 10% (20% for high growtitrepreneurs) during a period of 3 years.
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OUTPUT:

Access to nessesary resources for succes

Global market Potential

Value Proposition

Effiacacy and outcome measurements

NS

Outcome & results
High Innovation content

First class entreprenuership teaching

New businesses

Growth entreprenuers

Strong Business model and profitability

New competences and teamwork exprience
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