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40 effective initiatives
in boosting local and regional competitiveness and comparative advantage (Part 1)

o Sl
Criteria for the inclusion of
the initiatives in the inventory

- Being implemented by LRAs.

—> Being on-going.

- Guaranteeing a comprehensive
geographical coverage across
the EU.

—> Having socio-economic impact.

The selected sample of initiatives
covers 24 EU countries and
includes initiatives implemented
by local (i.e. LAU or NUTS3 level)
and regional (i.e. NUTS2 or
NUTS1 level) authorities. The two

cross-border initiatives included

. © Initiative implemented by one regionsl authority
A Initiative implemented by more than one local’rezional authonty
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Nine types of instruments
adopted in

cultural development strategies
(Part 2)

1. Action/Development plans

2. European or National awards
3. Agencies or institutions
establishment

4. Operational Centres creation
5. Partnerships

6. Project-boosted interventions
7. Calls for projects

8. Valorisation of cultural assets
9. Marketing activities



Ten policy areas
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Five case studies

to understand cultural outputs and gain from lessons learnt (Part 3)

1. Kulturprojekte Berlin GmbH

2. Linking culture to wellness in Jyvaskyla

3. Promotion of the cinema and audio-visual industry in the region of Lazio,
4, A branding initiative for sustainable cultural tourism in Alba lulia
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5. Partnerships as a funding approach for culture in Cornwall
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Nine recommendations

to inspire LRAs in designing and implementing CDSs (Part 4)

RO1. Plan territorial development with culture as a resource

R02. Locally exploit national or European opportunities for boosting
cultural development

R0O3. Create an institutional reference structure for cultural
management

RO4. Set spaces for culture

RO5. Merge and combine interests for culture

R06. Catch one-off opportunities to address specific issues

RO7. Provide opportunities to cultural assets owners and to
creativity carriers

R0O8. Get to know and make a sustainable use of cultural assets

R09. Gain and maintain visibility for the cultural image of the
city/territory
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