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Three strands of communication narrative

Translate political priorities to citizens;

Show what Europe does for Europeans, what it stands for
and why;

Construct a narrative for hope and revive EU values,
storytelling with a human angle;

Contextual, using appropriate communication channels
(social media, mobile first) also using regional media;

In all Member States and in all community languages.
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10 PRIORITIES

European
Commission




P

EU THAT DELIVERS

EU delivers on jobs, growth and
investment

Corporate campaign
Showing relevance and impact of EU

investment and funding via local real
stories.
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EU THAT EMPOWERS EU THAT PROTECTS

Reconnect Europeans with core
EU values

Umbrella communication with
youth in focus

Interrelating to symbolic milestones
and initiatives: 60t Anniversary of
Rome Treaties and Social Pillar,

30 years of Erasmus etc.

Showcase EU action and
solutions

Development, humanitarian aid
and migration policy;

External borders, internal security,
fight terrorism, asylum;

Social inclusion, regional and
urban policy.
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Context

One of the main communication challenge for the whole EU
and its institutions in 2017;

Commissions' services and EU institutions working
together;

Sober, simple, serious, emotional;

Looking into the future (what the EU has to do),
grounded on past achievements (what the EU has done
in different policy areas);

“ European
Commission




Events and products

- Citizens' Dialogue

with HRVP Mogherini

EUG6O stories - video
testimonials of citizens
talking about Europe

EUG60 in 60 seconds -
timelapse video

Documentary video

EU GIFstory - GIF
competition
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- Investment Plan for Europe
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From stakeholders to general public

e Partl (Jan-July 2016)

e Establishing credibility towards stakeholders: attract
potential investors and project promoters by promoting
EIPP and the Investment plan

« Part II (early 2017 — early 2018)

e |ocally targeted campaign for a broader public using
real examples of EU investment projects
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Stakeholder campaign

m Flano diwestimont! per MEuropa

60000

Creiamo le condizioni giuste

Print ads per stimolare l'occupazione,
la crescita e gli investimenti.

10.5 million issues #nvesteu

Online ads

113 million
iImpressions

OOOOOOQOOO
Crumynupame
EBpona ga nHsectupa
B paboTHu mecTa

1 pacTex.
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InvestEU (general public) campaign
Objectives and Goals

& V¢

EZEral
Generate Provide an opportunity Strengthen trust
m_easurabl_e_ for every citizen to in the EU and show
public recognition reach a more informed that the EU is part
view of the EU of the solution

SHOW CONCRETE BENEFITS OF EU INVESTMENT ACTIVITIES
"ON THE GROUND"
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InvestEU campaign - Scope and target

e Present EU funding at large with a special focus on results
enabled under the Investment Plan - 2/3 EFSI, 1/3 others

e Ambivalent Europeans (don't know/don't care about the EU)
in all 28 Member States (with special emphasis in 14 MS)

e Potential to attract new beneficiaries by showing real
examples of successful entrepreneurs

e Third party endorsement: partnerships with project
beneficiaries, banks, national managing authorities etc.
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Real projects, Real stories

e Target real people with real stories and projects
» Embedding a human story
» Having a tangible impact
» Responding to end-users' key concerns
» Contributing to strategic sectors for the EU economy
» Reflecting the diversity of EU funding
» Presenting tangible results on local/regional economy

o A teaser towards all EU funded projects
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europa.eu

Europa > Invest EU

Project Overview

The EU is investing in your future, dose to you
and in every country in the Union, the results
are here.

Opportunity starts here S ¢ |w]in]

EU investments create opportunities

Support to get projects off the ground, tailored grants and schemes
available at all stages and ages of life, smart lending to trigger
additional investments, targeted funding to modernise, develop and
interconnect... The European Union is about opportunities that deliver
concrete benefits, boost job creation and make a difference locally.

europa.eu/InvestEU
I
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Explaining EFSI - 16 Facts

EUROPEAN UNION

March 2017

"At mid-term of the initiative, it is
important for us to share some
fact-checking on a number of the
criticisms directed at the EFSI.

Here are both the Commission EXPLAINING—THE EUROPEAN FUND FOR
STRATEGIC INVESTMENTS THROUGH
and EIB responses to the oy

questions we often receive.” MARCH 17

INVESTMENT STARTS HERE. @




#investEU tweets

Jyrki Katainen @jyrkikatainen - 15 Oct 2016
#investEU in ™ : Kiel power plant cuts CO2 by 70% & gets #EFSI

[

loan from @EIB blog.eib.org/innovative-pow...
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Reinhard Hénighaus ©EUInDE - Feb 7

.@jyrkikatainen spricht um 13h auf
#Industriekonferenz @BMWi_Bund zu
Herausforderungen flir Europa
bmwi.de/Redaktion/DE/V
#zukunftindustrie

& Translate from German

0
OPPORTUNITY STARTS HERE \/

#investEU

“Die Investitionsoffensive
bringt konkrete Ergebnisse
und erreicht die Menschen
und Unternehmen in ganz
Europa. Bereits 387.000
Unternehmen kénnen davon
profitieren. “

Jyrki Katainen

European Commission & EU_Commission - 13 mars ®
B 'Sans le soutien de 'UE @, de nombreux projets n'auraient pas vu le P |

jour en Wallonie B'B" @elianetillieux lecho be/agora/carte-bl.
#investEU

B oo

Eliane Tillieux, Jean-Claude Juncker, Jyrki Katainen and 3 others

¥ 31

European Commission a retweeté

EC Representation BE® (/EU4BE - 6 mars

@LeSoir: Marine Troisfontaines, dirigeante de #Job'In, financé par
I'UE, parle des femmes entrepreneures #InvestEU bit ly/2msBSZK

!

Jyrki Katainen, Market,Industry&SMEs, Marianne Thyssen and 2 others

9 18

L

Pinned Tweet
CommissionEuropéenne ©UEfrance - Feb 9

L'UE soutient les entrepreneurs qui créent
des emplois dans les petites entreprises !
#UEcamarche #PME #investEU

& Translate from French

BB union europeenne

-

Au coeur de mon

de soutenir la

et de contribuer au dé

Linvestissement dont j'ai bénéficié m’a aidé &
le concrétiser. »

ojet, on trouve le désir
ommation |
eloppement

sgional

W e Groupe BE) et intiative France
Soubennart ta céation * <ot e
Fanarisant | vy v

L.

Jacques Gautrand, EIB - the EU bank, Initiative France and 4 others

EIB - the EU bank “EIE - Jan 31
Reception on "The Investment Plan for Europe - Investing in Europe's
Future" tomorrow evening in Brussels at @Europarl_EN #investEU
#EFSI

n

[ European Commission a retweelé :
n Jyrki Katainen & en - 28 févr
Industrial competitiveness is at the core of today's "
See programme & watch live: ec europa eu/grow! #investEU
: EU
& A fongine en angla | s

Jombrovskis, Udo Bullmann and 7 others

r

EU Industry Day - 28 February 2017

#BUIndustryDay  FinvestEy

on



lokale economische

Steun voor de lokale
gemeenschap door
opleiding en
werkgelegenheid

Ondersteuning en
investeringen in
onderzoek, ontwikkeling
en innovatie

Jobcreatie en

ontwikkeling

1de economische ontwi

stimuleren en jobcreatie te ondersteunen ten e van lokale ne Het gaat

én ding gemeen hebben: ze zijn mogelijk

over verschillende projecten in Belgié die allemaal ¢

gemaakt met de steun van de Europese Unie.

europa.eu/investEU facebook.com/EU4BE twitter.com/EU4BE/

OPPORTUNITEITEN STARTEN HIER 9 ﬂ

#investEU

De EU financiert de volgende projecten die concrete en
lokale impact creéren.

FLEN PHARMA IMEC

Grensverleggende innovaties in nano-
Investeringen in innovatieve

elektronica en digitale technologiedn

dverzorging

waardoor 78 jobs zijn

mogelijk gemaakt door dit

ge erd en honderdduizenden
patiénten zijn genezen.

g onderzoeks- n

BELLE-VUE SITE

din 100%

Brouwerij gecon

groen hotel in

SONACA
JOB'IN

concur tievermogen van de Waalse

Industrie dankzij onderzoek en hun

rijf te

ontwikkeling Wallonié: bijna 2.000 ondernemers

geholpen in 20 jaar



Generic clip

http://ec.europa.eu/avservices/video/player.cfm?
sitelang=en&ref=1135556
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investEU CAMPAIGN TIMELINE - 2017

On-site
project visits
Website
launch: Local radio
20 March campaigns, media
collaborations

Media outreach, social media promotion, third party endorsement, media buying
in 14 countries

7 March: EFSI signature Bulles, FR
9 March: Opening of EDIC exhibition Duisburg, DE

¢

x June: “Back to School” activity, Attica, EL

9 November:

x 27 April: Tour de la Capacidad, ES futurezone Day, AT

8-9 May: Europe Day & x
OpenCoesione Event, IT x 10-14 July: Suomi Areena, FI
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The European Story

Democracy
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Freedom

Influence
[N

Prosperity
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Drivers of Europe's Future

C 3

>

A changing place in an A profoundly transformed
evolving world economy and society
Heightened threats and concerns A questioning of trust and
about security and borders legitimacy
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SMARP

EC Employee Advocacy Program



What we believe In

Employees are our most valuable asset and most
trusted ambassadors

Our vision and mission

Inspiring every professional to be an influencer by
making knowledge sharing simple and rewarding
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The Smarp Platform will enable us

-to curate on a daily basis the best content

European Commission @
= 14 Febmuary - €

...because we love to live in peace

...because we love to be united in diversity

...because we love to travel freely

...because we love having the choice to work and live in another EU
country

...because of Erasmus... See more

= European
— == . .
== Commission

2,139,579 people reached




to distribute this content to EC employees to
share it with their networks, in their own voice
and to measure the impact of this sharing

activity.




EASY
AND
READY
TO GO
CONTENT
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Commission

Published (16) Proposed (3)  Scheduled (0)  Archived (8) Al (27)

All Topics (16) =

G Link

Enter or paste a link to create an inspirational pos

The EU ¢

"We don't want to dictate what is
#FutureOfEurope CHAT i )
Wi the... - European Commission

Facebook Live with Vice-President Katainen.
Tune in! On Thursday, 2PM CET

Read more

#EUGO 60 years, 60 seconds. In Rome,...
Like, love and share with your friends on Facebook! To see
more from European Commission on Facebock, log in or
create an account.

Read more...

1 Eurepe in Member States - Jobs. Growth and Investment - Social Europe

wll—t. = I 5/3 will see the signature of the launch of

° Q.

My SmarpScore

You rank in the
21 influencers at European
Commission on SITI(HF]

View Insights

Leaderboard
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TWEET THIS
STORY

European Commission& EU_Commission - Mar 13
® 60 years, 60 seconds.
#EUGB0

60th anniversary of the Treaties of Rome
25/03/2017:EU leaders will come together to celebrate 60 years since signing of
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e Be proud, be open, be safe and

~ @EU_Commissien

SHARE IT




