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Background
The first practical session in the Digital Masterclasses series offered insights and hands-on tips on creating engaging visual content for social media, and referred the participants to practical tools and resources to incorporate in their content creation activities. 
32 participants signed up for the webinar, of which 26 followed the session live.
Trainer:  
Kwinten Lambrecht, Communications creative and Founder @ Kwin.be
Kwinten is a strategic communications creative with 10 years of experience in creative strategy development, online communications and video production. Kwinten is the founder of KWIN Agency, and he has been working for the EU institutions over the past years.

LinkedIn: https://www.linkedin.com/in/kwintenlambrecht/
KWIN Agency website: https://kwin.be/
Moderator: 
Klaudia Bencze, Social media team leader at the CoR
Recording: 	
A recording of the session is available on YouTube: https://www.youtube.com/watch?v=t9ynjHgwTII&ab_channel=EuropeanCommitteeoftheRegions
List of referenced tools:  
The tools referenced in the session are listed in the Social Media Visual Creation Checklist, prepared by Kwinten Lambrecht and KWIN Agency, and available at the end of this document.







Key takeaways
The training covered the following key points: 
Why is visual content important?
· Visuals are compelling. They engage our emotions. 
· Storytelling is one of the most effective ways to reach particularly young audiences, on the channels they favour.
· Platforms such as YouTube are now in competition with Facebook and Instagram, but also with newer platforms like TikTok, and because of this, social media algorithms are increasingly favouring video content. This means that, alongside images, video posts are consistently obtaining higher reach and longer lasting visibility online.
· Images are powerful because they immediately engage us at an emotional level. A picture is worth a thousand words because it easily makes people see, feel, and then act.
· Our brain is drawn to visuals. That is very important because, when browsing the internet, we remember most of the content we come across for no longer than 7 seconds, on average.
· Visuals tend to get more engagement: 40 times more chance to get shares; 150% more retweets on Twitter; 2.3 times more engagement on Facebook;

To make any social media message more powerful:
· create a photo album;
· create a photo carousel;
· create a slideshow;
· create an instant experience;
· Pictures also help get more interactions. Tag people, places, the media in your posts.

Dos:
· Effective visuals: 
show emotion;
humanise;
have high explanatory power;
allow you to be relatable, and to show creativity and humour;

· Before sharing, always consider the questions:
is it useful?
does it represent me?
is it understandable?
am I respecting copyright in sharing this image?

Don'ts:  
Don't use stock pictures. 
Avoid: over-designed and over-loaded visuals, plain handshake pictures.

Tips for getting started with visuals
· Using visuals does not need to be complicated. Explore ways to source your visuals online. Useful image sources include: pexels.com, unsplash.com, flickr.com, institutional sources such as the EU audiovisual library and services.

· When creating your own visuals: 
try developing your own house style;
remember to add hashtags and explanatory copy;
experiment, but remember to optimise your content for the platforms where you will be posting;

· Use your mobile phone! Your mobile phone makes it easy to edit photos on the go. Use a tool such as Snapseed for this.

Tips for taking photos with your mobile phone:
use grid lines;
avoid flash in daytime;
do not zoom too much;
use the available options and modes (square, portrait, panorama etc);
set your camera focus correctly;
clean your lens;

Useful tools for creating visuals for social media:
· The familiar Microsoft PowerPoint - for creating shareable content in a familiar tool within seconds; 
· Pablo - for quick social media editing for specific channels, allows for branding and enhancing photos with text; 
· Snappa - for higher versatility in terms of photo editing, and if you'd like to include icons; 
· Gifmaker - for creating simple eye catching moving images;
· Other tools to consider:  Snapseed, Canva etc
· Last but not least, make the most of the 'obvious' tools: 
the Facebook app offers a variety of features from editing pictures, to adding text, creating gifs or even adding your own drawings; 
Instagram Stories enables you to add text to a picture, with the possibility of changing the font, the colour of the text, and the background, and you can save the resulting image without even having to share it on Instagram. It also supports the creation of videos and gifs. 

Audiovisual material from the EU institutions:
For EU specific content, use the online audiovisual repositories of the EU institutions.
· CoR social media toolkit: www.cor.europa.eu/toolkit.go 
· For all the latest audiovisual material from the EU institutions, go to: https://europa.eu/newsroom/audiovisual_en 
· Photo galleries: 
European Committee of the Regions (Flickr)
European Parliament - Multimedia Centre
Council of the EU – Photo Library 
Presidency of the Council of the EU (Flickr) 
European Commission Audiovisual service – Photos
European Economic and Social Committee – Photo galleries
European External Action Service (Flickr)
· Visit the social media accounts of the EU institutions regularly, including the local ones in your country.
Questions
1) Are the tools that you have presented free?
Pablo, Snapseed and Gifmaker are completely free. Snappa allows for editing up to five pictures per day for free, and offers access to all its features for a very accessible monthly fee of around 10 Eur. Canva has been downsizing its free options recently and is now charging a fee for features that are only available on Canva Pro. 
2) Is it true that it is advisable to avoid reusing the same hashtags repeatedly on Instagram? 
Not quite, but it is recommended to avoid using hashtags that are too broad. Stay on topic when using hashtags and use only 5 to 10 different hashtags in one post. 
3) What tools would you recommend for creating infographics?
Yes, Snappa offers infographics templates. Also try Infogr.am and PiktoChart.
4) What tools would you recommend for creating the very popular short 15 seconds long videos?
As mentioned, Instagram stories allows for recording video and enhancing it with text, then storing it without posting it on Instagram. If you would like subtitling, a music background or other features, then consider using Inshot or Gravie. 
Presenting your point of view in 15 seconds requires you to be very brief and to the point. 


Social Media Visual Creation Checklist
Finding visuals
· www.pexels.com 
· www.unsplash.com 
· www.flickr.com (under Creative Commons) 
· Institutional Sources 

Creating visuals (Desktop)
· www.snappa.com
· www.canva.com
· www.picmonkey.com
· www.pixlr.com

Creating visuals (Mobile Apps) 
· Layout
· Whitagram 
· Snapseed
· Lightroom
· Spark Post
· VSCO
· Whatsapp / Instagram Stories / Facebook app

Creating basic videos (Mobile apps)
· Gravie
· Inshot
· Storyo
· Slow Fast
· Giphy Cam
· Quik

Creating infographics
· www.infogram.com
· piktochart.com
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